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ABSTRACT

We can’t deny that the economy will be heavily affected by the current global situation. So what we are
witnessing now is not only an economic shift but also a huge behavioral change in world-wide consumer
mentality. Digital economy is one collective term for all economic transactions that occur on the
internet. It is also known as the Web Economy or the Internet Economy. With the advent of technology
and the process of globalization, the digital and traditional economies are merging into one.
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An already sensitive market will be easily irritated by many ads that show a “business as usual” attitude.
It's expected since people are stressed and anxious in expectancy of the next life-altering measure that
will take place.

We know that marketing is and always will be impacted by context. That of the economy, events and
sometimes life-changing situations. So think solely within the current global context. Products are made
to serve people’s needs and digital marketing lets consumers know about these products.

How can your product or company help in this situation? What type of approach can provide easier
access to the goods or services that people need? Be aware that digital marketing’s role has changed. It
is no longer to let people know about everything but to let people know how anything helps them in the
current situation.

Maybe you have an app that can help the medical system. A delivery company that can let those stuck
at home in quarantine know that they can order food and supplies. Even a game that has community-
based functions can be stress relieving for those who are alone at home and feel the need to escape
loneliness by digital means. No matter how, if it can help, it will be relevant.

Contextual video and photo productions will be pretty hard to obtain since gathering a production crew
will likely not be an option. The good news is that digital alternatives to the classical solutions have
been around for quite a while.

You can use stock footage, photos and songs to put together videos that are relevant to what you offer
and to the consumers that you're offering them to. If you have an app, you can use AppStore previews.
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If you want something more specific than stock footage can offer, then you can use video animations to
showcase your product. Animations can help create a story and explain the use of your product in a
softer way to your audience.

Last but not least, the easiest way to advertise is to just use text. Simple text informing people of what
you need them to know. Keep in mind though that video has the best results on social platforms. So If
you want text that “pops” then you can turn to kinetic typography or other types of motion graphics that
will make your ad stand out.

As people stop going out, traditional advertising is taking a major hit. Because of this, companies start
looking more closely on their digital marketing strategy and spend. So what can you do to make sure
that your brand stays relevant and communicates responsibly?

Improve your SEO through the release of written, relevant content to your target audience. Activate
your Social Media pages and keep them active. Re-think your channels of promotion according to where
your audience’s attention has shifted. Update your website to fit the current context of your business
and make sure that all your social channels send the same cohesive message.

Because of the behavior shift that we mentioned earlier, the audience might respond negatively to sales
campaigns. Therefore if you have to launch ad campaigns that are unrelated to the needs of the
population in the current situation (delivery/medical services etc.) then make sure to have a sensitive
approach.

If you had planned a more aggressive approach to an ad campaign, try not to rethink it into a more
toned-down version. There is no use to overcrowd an already burdened online environment if the
product or service is not of paramount use.

Another thing that you should expect, is for your ad spend to increase since your relevance score will
drop. It's normal in the current situation so there’s no reason for worry, just be aware of it and plan
accordingly.

If you are a business owner, be understanding with your employees and your teams. Try to put your
business purpose and objectives to use in the current context. Stay relevant to the current market
developments and be aware that results might stagger during this time.

If you are a marketing manager or advertiser, be sensitive to your audience’s burdens. Communicate
responsibly and inform your clients of both the context and the impact that it might have on the results
and campaign costs.

Last but not least, if you have any questions as to how animation and motion graphics can help in digital
marketing, get in touch.

1. Promotes Use of the Internet

If you think about it, most of your daily work can today be done on the internet. The massive growth of
technology and the internet that began in the USA is now a worldwide network. So there is a dramatic
rise in the investment on all things related — hardware, technological research, software, services, digital
communication etc. And so this economy has ensured that the internet is here to stay and so are web-
based businesses.
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2. Rise in E-Commerce

The businesses that adapted and adopted the internet and embraced online business in the last decade
have flourished. The digital economy has pushed the e-commerce sector into overdrive. Not just direct
selling but buying, distribution, marketing, creating, selling have all become easier due to the digital
economy.

3. Digital Goods and Services

Gone are the days of Movie DVD and Music CD’s or records. Now, these goods are available to us
digitally. There is no need for any tangible products anymore. Same is true for services
like banking, insurance etc. There is no need to visit your bank if you can do every transaction online.
So certain goods and services have been completely digitized in this digital economy.

The economy of a country means a combination of all the activities like production, consumption,
import-export of goods and services that lead to the progress of not only the country but also of its
citizens as a whole. The development of an economy depends upon an individual to a corporation to a
big multi-national company to the government of that country. No economy is static; it keeps on
evolving with the changes in culture, lifestyle, policies, and laws that are framed.

For this reason, no two economies in the world are the same, all try to adapt to the on-going changes,
nationally as well as internationally. Being present in this global competitive scenario, all nations try to
boost their respective economies to a level of success stage and beat the other one. This race has become
more evident and substantial after the advent of various new technologies. Especially, with the growing
importance of the digital era, countries have to become a part of it to sustain itself in the competition. It
has become important for a Nation that wants to grow and adapt the essential features of this era to
survive.

When a traditional economy transfers to a digital one, it may bring a lot of resistance and challenges but
the digital economy also brings with it lot of opportunities and new aspects that leads not only to the
revival of the set-backed economies but also enhances the structure of the evolved economies from
better to best.

The start point of such digital activity is a business with an online internet connection among the people
residing in various different countries across the world. Such an online connection helps in connecting
businesses of different economies easily and efficiently. The industrial era has been succeeded by this
new era where if companies do not possess the advanced technologies, then it will fail to take the seeds
of success that this new era has sowed for it. Governments of all the countries formulate their agendas
to become a part of this global platform where a representative can sit in his own country and
corroborate, share, communicate, strategies or interact with another representative of the other
country.

Trading has indeed become easy and viable. This convergence enables all types of information, be it
data, audio, codes or even a video to be stored, processed and transmitted over networks to many
destinations worldwide. The digital economy has helped to create an economic revolution, which was
evidenced by unprecedented economic performance and the longest period of uninterrupted economic
expansion in history from 1991 until 2007.

It helps a seller to find a buyer easily and vice versa. Now, neither a seller needs an infrastructure for
selling his products nor a buyer needs to search for them by moving out of their houses. All can be done
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easily, just with a click. For example, an owner of a small handloom cottage in India can sell his products
in the markets of Australia and other countries directly. Knowledge and demand for the products
readily come on the internet making trading communication available.

REFERENCES:

1.

10.

11.

12.

13.

14.

15.

16.

PaBmaHoB, A. X, & Ilapamaes, A. A. (2020). COUHUAJIbBHO-3KOHOMUYECKHUE PE®OPMbI B
PECIIYBJIMKE Y3BEKHUCTAH (HA ITIPUMEPE KAIIKAJJAPbUHCKOHM OBJIACTH). BBK 1 E91, 212.
Asror, P., & Elbek, A. (2022). Bobur's Construction. Journal of Ethics and Diversity in International
Communication, 2(2), 30-32.

Pardayev, A., & Axmatov, A. (2022). Poet, Bakhshi-Pedagog. EUROPEAN JOURNAL OF INNOVATION
IN NONFORMAL EDUCATION, 2(2), 68-70.

Bobur, R, Parviz, N., & Shoxsanam, B. (2022). O'ZBEKISTONDA GASTRONOMIK TURIZM VA UNING
RIVOJLANTIRISH ISTIQBOLLARI. BARQARORLIK VA YETAKCHI TADQIQOTLAR ONLAYN ILMIY
JURNALI, 817-824.

Ro‘ziyev, B. A. (2022). MARKAZIY OSIYO DAVLATLARIDA TURIZM RIVOJLANISHINING TAHLILI.
Gospodarka i Innowacje., 24, 388-389.

Ruziyev, B., Shokirov, 0., & Daminov, H. (2022). TURIZM VA MILLIY IQTISODIYOTDA DAVLAT
IMIDJI. Scientific progress, 3(2), 478-487.

Ruziyev, B., & Bakhriddinova, Y. (2022). LOGISTICS: TYPES OF TRANSPORT. Scientific progress,
3(2),456-462.

Suyunovich, T. I, & Erkin, G. (2022). Possibilities to increase the multiplicative efficiency of tourism
through digital technologies in new uzbekistan. Web of Scientist: International Scientific Research
Journal, 3(8), 74-80.

Vafokulova, M., & Juraev, U. (2022). Marketing strategy and failure of Forever 21.(What is the reason
behind Forever 21’s failure?). Eurasian Research Bulletin, 4, 67-75.

Aleksandrovna, S. E. (2022). TOURISM IS A STRATEGIC SECTOR OF ECONOMY. Web of Scientist:
International Scientific Research Journal, 3(10), 559-565.

Aleksandrovna, S. E., & Charos, M. (2022). THE IMPORTANCE OF DEVELOPING ECOTOURISM IN
UZBEKISTAN. Uzbek Scholar Journal, 8, 131-136.

Salnikova, E. (2022). THE IMPORTANCE OF SAVING ECOLOGY FOR ECOTOURISM. Theoretical
aspects in the formation of pedagogical sciences, 1(4), 4-6.

Salnikova, E. (2022). THE TYPES OF TOURISM: NICHE TOURISM. Theoretical aspects in the
formation of pedagogical sciences, 1(4), 7-9.

Xidirova, B. (2020). The fundamental significance of information technology in modern economic
growth and development. 36ipHuk HaykoBux npanpb A'O'0X, 27-29.

U6parumos, /. A, & XugupoBa, b. WU. (2022). AXOJIU BAHAJUTWMHU TABMUHJIAIIHUHT
CTATUCTUKA HA3APUACU BA AMAJIMETUHU AHAJIA PUBOXJIAHTHUPUILL. ApxuB HaydHBIX
ucciaenoBanuy, 2(1).

Qizi, Q. N. K,, [lIxomovna, X. B, & Ogli, G. R. C. (2021). Trends in the development and formation of
artificial intelligence in the economy. ACADEMICIA: An International Multidisciplinary Research
Journal, 11(4), 519-525.

115|Page



Uzbek Scholar Journal

Volume- 10, Nov., 2022
www.uzbekscholar.com

17.1lxomovna, X. B, & Ogi, G. R. C. (2021). The effectiveness of using the credit module system in the
higher education system. ACADEMICIA: An International Multidisciplinary Research Journal, 11(4),
526-533.

18.llxomovna, X. B, Ogli, G. R. C, & Qizi, K. S. Z. (2021). E-Commerce in a modern business
system. ACADEMICIA: An International Multidisciplinary Research Journal, 11(4), 506-510.

19.Ilxomovna, X. B.,, & Ogli, G. R. C. (2021). Improving the use of distance learning in higher
education. ACADEMICIA: An International Multidisciplinary Research Journal, 11(4), 492-496.

20.Nazarova, Z. K. (2021). the Impact of cultural based activities in foreign language teaching at
intermediate (B1) LEVEL. Academic research in educational sciences, 2(10), 1057-1062.

21.Ziyoda, N. (2021). THE USE OF AUTHENTIC MATERIALS IN INCREASING THE MOTIVATION TO THE
STUDENTS’OF ENGLISH LANGUAGE. Pindus Journal of Culture, Literature, and ELT, 6, 41-45.

22.Ziyoda, N. Z. N. (2021). THE IMPACT OF INTEGRATED COURSE ON STUDENT
ACHIEVEMENT. XKypHa/s1 MHOCTpPaHHBIX SI3bIKOB U JIMHTBUCTHUKH, 2(5).

23.Nazarova, Z. K. (2020). TEACHING METHODS OF LISTENING COMPREHENSION. Theoretical &
Applied Science, (5), 935-937.

24.Nazarova, Z. K. (2017). WRITING IS THE LANGUAGE ART. 'ymanuTapHbiii TpakTart, (20), 33-34.

25.Qodirov, F. (2022). Econometric modeling of medical services in the territories. In International
Conference on Information Science and Communications Technologies ICISCT.

26.Ergash o’g’li, Q. F. (2022). ECONOMETRIC MODELING OF THE DEVELOPMENT OF MEDICAL
SERVICES TO THE POPULATION OF THE REGION. Berlin Studies Transnational Journal of Science
and Humanities, 2(1.1 Economical sciences).

27.Koaupos, @. 3., AxmaToBa, C. 3., lllamcugauuos, M. b., & Op3ukysos, XK. P. (2019). 1J1d [IPOBEPKH
MOJIEJIEM AJIEKBATHOCTH, YYBCTBUTEJBHOCTb U COIPOTUBJIEHUA. In UHTETPALIUA
HAYKH, OBILIECTBA, TIPOU3BOJACTBA U ITIPOMBILIJIEHHOCTH (pp. 72-74).

28.Tulgin o‘g’li, U. M., & Ergash 0’g’li, Q. F. (2022). SONLI QATORLAR.(MUSBAT HADLI QATORLARNING
YAQINLASHISH TEOREMALARI. LEYBNIS TEOREMASI, ABSOLYUT VA  SHARTLI
YAQINLASHISH.). TA'LIM VA RIVOJLANISH TAHLILI ONLAYN ILMIY JURNALI, 137-151.

29.Kopupo, @. 3., & [Jonuépon, 0. A. (2022). 2PPEKTHUBHBIE MOJEJ/JIM PA3BUTHUA
MEJIMIIMHCKOI'O OBCJIY>KUBAHWSA HACEJIEHUA KAIIAKAZBUHCKOW OBJIACTH. CuMBoOs
Hayky, (7-2), 15-17.

116 | Page



