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Annotation 

As a small business develops it moves through five growth stages, each with its own distinctive 

characteristics. Because the transition from one stage to the next requires change, it will be 

accompanied by some crisis or another. Crises tend to be disruptive and the problems of change can be 

minimized if managers are proactive rather than reactive.  
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Introduction 

Historically, small business has played a key role in our civilization. It appeared more than 4000 years 

ago. Small businesses flourished in almost all ancient cultures of the world. 

The Arabs, Babylonians, Egyptians. Jews, Phoenicians, and Romans excelled at it. The entrepreneurial 

zeal was the driving force behind all these small ventures. 

New entrepreneurs always find difficulties in managing their own businesses, especially on financing, 

employee relations, employee benefits, and other legal issues. Being a product expert in your line of 

business is not enough to bring your enterprise into success. There's a lot of things to consider and this 

you need a handful of friendly advice. Some entrepreneurs even pay expensive business consultant to 

give them advice and guidance. We prepared some brief and concise business articles for you to read 

and gather more ideas in propelling your business into success. These articles include business 

management, resources, corporate issues, and other business issues. 

It can be tough to make it in the business world, so make sure your business ideas count. A solid idea 

for any size business requires a certain level of due diligence, planning and research so that you can 

make sure it is feasible for your unique situation. 

Here are some tips to match the right business idea with your personality, skillset and goals: 

Focus on your skills, experience and preferences. What are you good at? What do you like to do? Are 

there activities that make you happy and feel fulfilled? When answering these questions, it is important 

to think about what skills come naturally to you. 

Narrow down your list. Once you have a general idea of the types of businesses that interest you, start 

researching them on the internet. Then, ask people in your local community and your local businesses 

to see if any companies match this description. 

Consider what you will need to start the business. Do you have the necessary funds to start a business? 

Are you able to do all or most of the work yourself to keep costs down? Are your personal and business 

finances in order? Do you have a business plan? By the way, the SBA has an excellent free business plan 

template you can use to write your business plan. 

Make a list of pros and cons. This is an important step for helping you decide whether or not the business 

is a good fit for you. 
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Noodle out the business/lifestyle ratio. The good news is when you work for yourself, you can often set 

your own hours. The bad news is that you might be working 60+ hours a week, especially during the 

startup phase. If you believe in balancing business with time for you and your family, then it is important 

to find a small business idea that will allow for this. 

Entrepreneurship is exposed in the form of a small venture. Every big business today started as a small 

business. It is the first avenue by which an entrepreneur executes his /her innovative idea/ideas. Both 

the small business and entrepreneurship are the inseparable twin feathers of the same bird. Therefore, 

small business is vital for the development of entrepreneurship in every economy. 

The definition of a small business varies from country to country and between times in the same 

country. There is no generally accepted concept of small business. It defies easy definition too. The 

following discussion will deal with various concepts of small business adopted in various countries of 

the world. 

Small business is an enterprise that is comparatively small in size, operating in a geographically 

localized area except its marketing, employed fewer than 100 employees. It is financed by one 

individual or a small group of individuals. 

 

Characteristics of Small Business 

Different countries have adopted different definitions of small business or industry. 

Other than a legal framework or small business, there a general understands the smallness of business 

among the people operating in this type of business. 

Experts have identified the following common characteristics of small business: 

 The business, as a rule, is managed by the owner or owners of the firm. The management team of the 

business might consist of family members, relatives, and close friends. 

 The responsibility for decision-making normally lies with one key executive, with very little or no 

delegation of authority. Small-business owner-managers maintain a high degree of concentration of 

authority. They do not delegate as they believe that if you want a thing done right, do it yourself. 

 There appears to be a close management-employee relationship. Entrepreneurs take an active part 

in the management and operation of the firm. They develop a very intimate relationship with the 

employees by working along with them. Therefore, relationships are informal and friendly. 

 Small business is an extension of the personality of the entrepreneur. It is the reflection of the dreams 

and desires of the entrepreneur(s). 

 Generally, there are fewer functional specialists, such as a full­time accountant or a personnel 

manager, in the organization. The nature of work generally is not that complex. Moreover, if the work 

is complex, technically different, it is the owner who generally holds that capacity or who can strongly 

supervise the task with his/her strong command on the technology. Therefore, they can develop a 

skilled or semi-skilled person for their ventures. Other functional tasks are performed by the owner-

mangers themselves with their learned knowledge or framing in a relevant field. 

 The firm normally has no more than two tiers of management reporting, and the size of employment 

is made limited by the law of the specific country. In general, it does not exceed 1500 persons. 

 In most cases, the owner-managers are verbal communicators. Least number of written 

communications is made within the small businesses. Instructions are generally made through oral 

media of communication. 
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 The firm often places little emphasis on long-term planning, although the owner-manager may be 

aware that a formal long-term plan is necessary. The owner-managers entrepreneurs are reluctant 

to make a plan as it requires a handful of intellectual exercise with past, present, and future data to 

profess the future. The demand for continuous adjustment with the current environmental 

conditions sometimes discourages entrepreneurs from making. 

 Normally, the firm’s stock is not listed with a stock exchange. 

 The management of the firm is independent. They are not subject to any other’s supervision. 

Entrepreneurs are the owner-managers of small businesses. They are the sole authority of the firm 

to decide about the organizational matters. 

 The capital is supplied, and the ownership is held by an individual or a small group of individuals. 

Small businesses may take proprietorship, partnership, or private limited company. In any case, the 

number of owners is always limited, and they hold the total ownership, and they supply the required 

equity too. 

 The area of operation is mainly local, with the workers and owners living in one home community. 

However, the markets need not be local. 

 The relative size of the firm within its industry must be small, which is not dominant in the industry. 

A small business should not have a major share of the market. 

 Doctors, dentists, and lawyers may fit all or some of these characteristics, but in most cases, they are 

considered professionals rather than small business operators. 

The scope of small business is quite vast, covering a wide range of activities. Businesses that come 

within the distinct characteristics of small businesses are too many. The industrial policy 2005 has 

mentioned a list of’ industrial activities that come within the scope of small businesses. The National 

Taskforce on Development of Small and Medium Enterprises has also pointed out some area where 

small and medium enterprises cm successfully operate The following arc a list of the area of activities 

where small business will fit best: 

 Lectronics or Electrical. 

 Software-development. 

 Light -engineering and metalworking. 

 Agro-processing/ agro-business/plantation agriculture/specialist farming/tissue-culture. 

 Leather-making and leather goods. 

 Knitwear/Ready-made Garments. 

 Plastics and other synthetics products. 

 Healthcare and diagnostics. 

 Educational services. 

 Pharmaceutical/cosmetics. 

 Fashion-rich personal effects. 

 Car and consumption goods. 

 Fast-food and frozen food. 

 Food processing and food assembling. 

 Paper printing and publishing. 

 Small fabrication. 

 Poultry farming. 
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 Fisheries. 

 Lea gardening and processing. 

 Vegetable seed farming. 

 Floriculture. 

 Construction. 

 

References 

1. Erkin, G., & Muborak, R. (2022). MODERN MARKETING CONCEPT. Web of Scientist: International 

Scientific Research Journal, 3(8), 60-66. 

2. Suyunovich, T. I., & Erkin, G. POSSIBILITIES TO INCREASE THE MULTIPLICATIVE EFFICIENCY OF 

TOURISM THROUGH DIGITAL TECHNOLOGIES IN NEW UZBEKISTAN. 

3. Исматуллаев, Ж. А. (2022). ИНВЕСТИЦИОН ФAОЛИЯТНИ AМAЛГA ОШИРИШНИНГ ҲУДУДИЙ 

XУСУСИЯТЛAРИ. Gospodarka i Innowacje., 24, 485-489. 

4. SULTANOV, T. (2018). Ali Şir Nevaî Şiirinin Sadık Bey Sadıkî Sanatına Etkisi. Dil ve Edebiyat 

Araştırmaları, 18(18), 277-285. 

5. Yorkulov, M., Marjona, T., & Zarrina, B. (2022). USAGE OF ICT FOR HOSPITALITY INDUSTRY OF 

UZBEKISTAN: ANALYSIS AND SUGGESTIONS. British View, 7(2). 

6. Siroj, K., & Yorkulov, M. (2021). Improving innovative training and national spiritualty for tourism 

education: Developing hospitality prospects in Uzbekistan. ACADEMICIA: AN INTERNATIONAL 

MULTIDISCIPLINARY RESEARCH JOURNAL, 11(1), 1652-1656. 

7. Боймирзаев, Ж. Ш. У., Юнусходжаева, Н. А., Ризаева, Н. М., & Жумабоев, Ж. А. (2019). Получение 

гемостатического геля на основе местного растительного сырья. Science Time, (2 (62)), 44-48. 

8. Khusainova, R. A., Ubaidullaev, K. A., Zainidinov, A. O., & Rizaeva, N. M. (2019). Content analysis of 

the nomenclature of drug antibiotics of the cefalosporin range of the pharmaceutical market of the 

Republic of Uzbekistan. 

9. Rizaeva, N. M. Choice of composition and development of technology for glyhiszine tablets (Doctoral 

dissertation, Thesis of on the scientific degree competition of the candidate of pharmaceutical 

sciences). 

10. Rizaeva, N. M., Vakhidova, N. M., Khusainova, R. A., Radjapova, N. S., & Toychiboev, M. M. (2018). 

DEVELOPMENT OF DENTAL GEL COMPOSITION AND TECHNOLOGY. Научное знание 

современности, (2), 35-38. 

11. Темиров, А. С., Хусаинова, Р. А., Дусматов, А. Ф., Абдуллаев, У. Ф. У., & Ризаева, Н. М. (2019). 

ОПРЕДЕЛЕНИЕ ОСТАТОЧНОГО КОЛИЧЕСТВА ОРГАНИЧЕСКИХ РАСТВОРИТЕЛЕЙ В 

СУБСТАНЦИЯХ АМПИЦИЛЛИНА НАТРИЯ. Science Time, (2 (62)), 49-54. 

12. Abdullaeva, N. K., Khusainova, R. A., Rizaeva, N. M., & Pshenichnov, E. A. (2020). Quantitive 

Determination And Validation Of Cobafen (Lyophilizate 10mg For Preparation Of Solution For 

Injection). European Journal of Molecular & Clinical Medicine, 7(03), 2020. 

13. Туляганов, Б. С., Вахидова, Н. М., & Ризаева, Н. М. (2020). ИЗУЧЕНИЕ БИОЛОГИЧЕСКОЙ 

АКТИВНОСТИ СТОМАТОЛОГИЧЕСКОГО ГЕЛЯ. Вестник Науки и Творчества, (9 (57)), 18-21. 

14. Махмуджанова, К. С., & Ризаева, Н. М. (2021). ОПРЕДЕЛЕНИЕ РАСПАДАЕМОСТИ И 

РАСТВОРЕНИЯ ТВЕРДЫХ ЛЕКАРСТВЕННЫХ ФОРМ В «УНИВЕРСАЛЬНОМ ПРИБОРЕ». Science 

Time, (7 (91)), 45-49. 



Uzbek Scholar Journal 
Volume- 08, Sep., 2022 

www.uzbekscholar.com 

22 | P a g e  
 

15. Махмуджанова, К. С., Шарипова, И. Ш., Ризаева, Н. М., & Пазилбекова, З. Т. (2021). РАЗРАБОТКА 

ТЕХНОЛОГИИ НОВОГО АНТИГИПОКСИЧЕСКОГО ПРЕПАРАТА НА ОСНОВЕ ЛЕКАРСТВЕННОГО 

РАСТЕНИЯ ГЕРАНИ ХОЛМОВОЙ (GERANUM COLLINUM STEPH.). Science Time, (8 (92)), 8-13. 

16. Mallaevna, O. N. (2021). Theoretical Basis of Formation of Pedagogical Ethics in 

Students. International Journal of Development and Public Policy, 1(5), 131-132. 

17. Mallaevna, O. N. (2022). THE PROCESS OF FORMING PEDAGOGICAL ETHICS IN STUDENTS AND ITS 

EFFICIENCY. Web of Scientist: International Scientific Research Journal, 3(02), 679-682. 

18. Очилова, Н. М. (2017). СОВРЕМЕННЫЕ ТРЕБОВАНИЯ К УРОКАМ АНГЛИЙСКОГО 

ЯЗЫКА. Ученый XXI века, 43. 

19. Uktamovna, K. D. (2022). THE ROLE OF THE EAST IN THE LIFE AND CREATIVE ACTIVITY OF LEO 

TOLSTOY. 

20. Khusenova, D. U. (2022). THE ROLE OF THE EAST IN THE LIFE AND CREATIVE ACTIVITY OF LEO 

TOLSTOY. Oriental renaissance: Innovative, educational, natural and social sciences, 2(3), 463-468. 

21. Khusenova, D. U. (2021). THE MORAL MEANING AND AESTHETIC MEANING OF THE FOLK STORIES 

OF LN TOLSTOY'S. 

22. KHUSENOVA, D. (2018). Consonance of oriental views in the" Confession" by Leo Tolstoy. Scientific 

journal of the Fergana State University, 2(3), 105-105. 

23. KHUSENOVA, D. (2019). Eastern motives in the literary works by LN Tolstoy. Scientific journal of 

the Fergana State University, 1(6), 121-123. 

24. VIKTORIYA, G., & NARGIZA, X. Functioning of Ethnographic Termsin the Russian Language at the 

Level of Polysemy, Homonymy, Synonymy, Antonymy. JournalNX, 7(02), 170-173. 

25. Ходжаева, Н. Т. ИЗУЧЕНИЕ ГЕНДЕРА В СОВРЕМЕННОЙ ЛИНГВИСТИКЕ. Editorial 

board/Редакционная коллегия Главный редактор, 88. 

26. Khodjaeva, N. T., & Shevchenko, E. LINGUOCULTURAL ASPECTS OF INTERNATIONAL TOURISM 

TERMS. 

27. Abdugafurovich, A. A., & Tavakkalovna, K. N. (2021). Intertextual signs in the scientific 

style. ACADEMICIA: An International Multidisciplinary Research Journal, 11(3), 1658-1661. 

28. Xodjaeva, N., & Shevchenko, E. V. (2021). STYLIZATION AS A METHOD OF LITERARY STYLE. Journal 

of Central Asian Social Studies, 2(02), 13-18. 

29. Ходжаева, Н., & Хусейнова, Д. (2021). FUNCTIONS OF SYNONYMS IN LANGUAGE. Herald 

pedagogiki. Nauka i Praktyka, 1(1). 

30. Xodjaeva, N. (2021). RESEARCH OF LINGUOCULTURAL ASPECTS OF THE TERMINOLOGY OF 

INTERNATIONAL AND REGIONAL TOURISM. CURRENT RESEARCH JOURNAL OF 

PEDAGOGICS, 2(11), 83-86. 

31. Ходжаева, Н. Т., & Шевченко, Е. В. (2022). ВЛИЯНИЕ ИГР И СИМУЛЯЦИЙ НА ВЫСШЕЕ 

ОБРАЗОВАНИЕ: СИСТЕМАТИЧЕСКИЙ ОБЗОР ЛИТЕРАТУРЫ. Conferencea, 262-264. 

32. Ibragimkhodjayev, A. M., Rakhmonberdiyev, G. R., Murodov, M. M., & Kodirov, O. S. (2009). “Influence 

of ripening process of cellulose from topinambour on its fractional composition. Chemistry and 

chemical technology. Tashkent, (4), 57. 

33. Турдибоева, Н. У., Муродов, М. М., & Урозов, К. М. (2018). РАЗРАБОТКА ТЕХНОЛОГИИ 

ПОЛУЧЕНИЯ ЦЕЛЛЮЛОЗЫ ИЗ РАСТЕНИЙ КЛЕЩЕВИНА И ПОЛУЧЕНИЯ Na-

КАРБОКСИМЕТИЛЦЕЛЛЮЛОЗА НА ЕЁ ОСНОВЕ. Учредители, 36. 



Uzbek Scholar Journal 
Volume- 08, Sep., 2022 

www.uzbekscholar.com 

23 | P a g e  
 

34. Муродов, М. М., Юсупова, Н. Ф., Сидиков, А. С., Турабджанова, С. И., Турдибаева, Н., & Сиддиков, 

М. А. OBTAINING A PAC FROM THE CELLULOSE OF PLANTS OF SUNFLOWER. SAFFLOWER AND 

WASTE FROM THE TEXTILE INDUSTRY. 

35. Mohigul, A., & Sidiqjon, M. (2022). TILSHUNOSLIKDA VERBAL VA NOVERBAL 

MULOQOT. RESEARCH AND EDUCATION, 1(2), 429-432. 

36. Mo'minov, S. (2020). Мутолаа маданиятининг лингвокультурологик тамойиллари. FarDU. 

ILMIY XABARLAR–НАУЧНЫЙ ВЕСТНИК. ФЕРГУ. 

37. Mirsobirovich, M. S. (2022). Linguopoetic Features of the Language of Isajan Sultan's Novel" Alisher 

Navoi". International Journal of Culture and Modernity, 17, 78-84. 

38. Mirsobirovich, M. S., & Tavakkalovna, N. M. (2022). On the Use of Peraphrases in the Works of Malika 

Mirzo. International Journal of Culture and Modernity, 17, 72-77. 

39. Муминов, С. М., & Мўминов, Ш. С. (2022). ШАХС МАЪНАВИЯТИНИ ЎСТИРИШДА РАҒБАТНИНГ 

ЎРНИ ВА УНИНГ РАҲБАР МУЛОҚОТ ХУЛҚИДА НАМОЁН БЎЛИШИ. Oriental renaissance: 

Innovative, educational, natural and social sciences, 2(Special Issue 23), 689-696. 

40. Мўминов, Ш. С. (2022). РАҲБАР НУТҚИНИНГ ТАЪСИР ЎТКАЗИШ УСУЛЛАРИ. Central Asian 

Research Journal for Interdisciplinary Studies (CARJIS), 2(3), 418-426. 

41. Mo'minov, S. (2020). Мутолаа маданиятининг лингвокультурологик тамойиллари. FarDU. 

ILMIY XABARLAR–НАУЧНЫЙ ВЕСТНИК. ФЕРГУ. 

42. Mo'minov, S. (2022). РАҲБАР НУТҚИДА ХОЗИРЖАВОБЛИК. “FILOLOGIYA TA’LIMI MASALALARI: 

MUAMMO VA UNING YECHIMLARI” MAVZUSIDAGI XALQARO-AMAIL ANJUMAN MATERIALLARI 

TO ‘PLAMI II-QISM. 

43. Mo'minov, S. (2022). Мулоқот ва замонавий раҳбар маънавияти. Scienceweb academic papers 

collection. 

44. Mo'minov, S. (2022). Мулоқот ва замонавий раҳбар маънавияти. Scienceweb academic papers 

collection. 

45. Mo'minov, S. (2021). ЯНГИ ЎЗБЕКИСТОНДА РАҲБАРЛИК ВА УНГА ЁНДОШ ТУШУНЧАЛАР 

СЕМАНТИКАСИГА ДОИР. FarDU. ILMIY XABARLAR-. 

46. Mo'minov, S. (2021). Раҳбарлик лавозимлари профессиограммалари ҳақида. «XXI ASR O „ZBEK 

USLUBSHUNOSLIGINING DOLZARB MASALALARI» MAVZUSIDAGI ILMIY ANJUMAN 

MATERIALLARI. 

 

 

 


